
Stan Group (“the Group”) is a family-owned conglomerate with more than 30 

respected brands across various industries. The Group’s investment strategy focuses 

on five areas of business:

• An active investor and asset manager that seeks out new opportunities and is involved with current ventures

• An asset operator that plays an important role in our investments and divisions

Stan Group engages in close partnership with the 

Tang family’s business to benefit from its relationships 

with property investment leaders and legacy of 

expertise and experience. Founded in 1970, the Tang’s 

Creating value from real estate vertical to value driven by networks of business 
(between different verticals/horizontals)

Stan Group is also home to real estate, hospitality, financial,  
social innovation and innovation technology platforms that 
add value in their respective areas:

• Conceptualisation, planning and design, 
project and property management, leasing 
and marketing, as well as shopping centre 
management services.

• Development and management of residential 
and revitalised properties in Hong Kong.

• Raising working capital, stand-by cash and 
mortgages as well as a mix of personal and small 
business loans. real estate private equity funds, 
venture capital IPO funds and securities trading.

Business transformation and our value creation journey
family business is an active investor and pursues a 

wide range of opportunities across commercial, retail, 

shopping mall and residential real estate, as well as 

structured finance. In so doing, it invests primarily in 

property, real estate-related corporations, various 

types of securities and a combination of residential 

and agricultural land. 

 

Also, the Group occasionally pursues development 

opportunities with partners that align with its goals. 

Backed by the expertise of the Tang’s family business, 

Stan Group’s passion for seizing opportunities, and 

our team’s extensive expertise at the intersection of 

real estate investment, asset management and 

business operations, allows us to capitalise on 

continued flow of asset enhancement, asset 

optimisation or asset repositioning.

We aim to change business for the good and are backed by over HK$30 billion in assets under management 

through a partnership with the Tang family business.  
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In 1991, Tang Shing-bor family invested HK$59 million 
in a traditional-style Chinese restaurant and converted 
to a retail shopping mall: Mong Kok Computer Centre. 
In 2004, the asset sold for around 0.3 billion, six times 
more than the original value.

In 2007, Tang Shing-bor family became a 
shareholder in a laser video business. Two years 
later, it was sold to Hong Kong Suning Commerce 
Groups Co. Ltd, a regional appliance chain, for 
around RMB 0.2 billion.
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2015 In 2015, Tang Shing-bor family  bought shares in ETS 
Group, a listed company, becoming its chairman and 
single largest shareholder.

In 2015, the Group revitalised an industrial building at 
no. 4 Hing Yip Street, transforming it into THE WAVE, 
an entrepreneurial centre and new landmark in 
Kowloon East.

In 2017, Tang Shing-bor family was ranked #50 on 
the Forbes 50 Richest in Hong Kong list and 
moved up to #40 in 2018.

In 2018, the Group revitalised and developed the 
18 Junction Road property, turning it into Patina, 
a senior wellness hub, through a partnership with 
the Pine Care Group.
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Innovation technology platform

Financial platform

Social innovation platform

• One-stop hospitality solution platform that 
operates and develops hotels.

• Operating high-end serviced apartments, 
lifestyle hotels with cutting-edge dining outlets.

• Active aging, youth entrepreneurship and education 
and housing innovation.

• Innovation framework, OKR projects, Omni crm 
business platform using Blockchain.
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Stan Group’s core business platform provides high-quality products, services and solutions that meet changing 

market needs, helping customers plan for life’s milestones while benefitting society. To achieve this, we draw on all 

of our resources, experience and talent. We also rely on a shared value model that allows companies to realise 

innovation and growth potential by treating social problems as business objectives, maximising our competitive 

advantage while creating value for society. 

The following diagram demonstrates how Stan Group creates value and benefits for our stakeholders. 
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• Target Community Investment by 2020s

• Over 50 programmes implemented Staff 
Volunteered:

Community

Directly Benefitted
• Over people and 

organisations
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All information contained in this corporate leaflet is provided for reference only and is subject to change without notice. Stan Group (Holdings) Limited ("the company") takes no 
responsibility for the content or accuracy of any information which appears on this corporate leaflet. The copyright in the design and layout of this corporate leaflet and any information 
contained on this corporate leaflet belongs to Stan Group (Holdings) Limited. Reproduction of any content of this corporate leaflet requires prior written approval from the company. The 
company accept no liability in relation to its use.

• 1,500 employees

• Manpower Capability

• Technology for Talent 
Management

• HR Automation

• HR Transformation

• Optimum Shared Services

• District Councils

• Official Units by HKSAR

• NGOs


